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Funding Update

 Current total cash funding €712.500 (2022)

 Euro-Graph current funding 2022: €370.000. (52% of  total cash collected)

 Continued discussions with 23 Euro-Graph members

 Funding from graphic sector 2023 is still uncertain but there will be a shortfall 

 Two Sides has reserves to assist with the changes

 Increased focus to raise additional funding from other sectors where Two Sides 

work and messages are highly relevant – Tissue, Packaging 
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Funding Update
Funding confirmed 2023 Have not yet responded

* Have decided not to support. Two Sides has requested reconsideration

UPM-Kymmene

Stora Enso

Norske Skog

Holmen Paper

The Navigator Company

Burgo

Mondi

Lecta Group 

Sappi

Papierfabrik Palm

Steinbeis Papier

MM Board & Paper

Perlen Papier

Leipa

Fedrigoni Group

Arctic Paper*

Kabel Premium Pulp & Paper*

Heinzel - Laakirchen*

Grupo Iberpapel Gestión (Zicunaga)*

Crown van Gelder

Sylvamo

Smurfit Kappa Group - Parenco

Papresa
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The Two Sides Campaign - Unique

 Greenwash. Two Sides challenges corporates and NGOs where misinformation 

grows if left unchallenged. Greenwash influences consumer attitudes towards the 

use of paper and paper–based packaging and leads to reducing demand for all our 

products. 

 The ‘Love Paper’ campaign builds an emotional attachment with consumers for 

Paper and Paper-based Packaging

 Our communications reach more than 250 million consumers every year via social 

media, digital channels and page advertising

 With Materials and Fact sheets we provide our industry with credible facts and 

information concerning the sustainability of our products

 We work closely with industry associations to align our sustainability communications

 Two Sides does not lobby policy makers 
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Anti-Greenwash
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Greenwash is increasing across Europe
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Two Sides Takes Direct Action, Example

May’22 - Two Sides flooded by complaints from around the world that Dropbox making 

unsubstantiated anti-paper statements. “Less Paper = More Trees,” using Dropbox is 

“more earth-friendly,” and that people can “do their part for the planet” and “secure 

the future of forests” by using Dropbox 

Two Sides created template email and letter for collective action by ALL our stakeholders. 

Action in Europe, US, Canada, South America

Dropbox has more than 700 million registered users!

Greenwash reduces consumers’ confidence in all our products
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DocuSign 

Active across Europe promoting digital 

aggressively against paper.

Referred Oct’22 to French advertising 

regulator

Regulator has accepted the case but 

DocuSign are appealing

Greenwash used by global digital players
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Example of Recent Success
We have removed the wording 

relating to “saving trees” from our 

website and social media

messaging.

Kirin Kalsi - Head of Legal

2.2 Million UK 
Customers

Globally 33 
million
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Value of Greenwash campaign

 4.3% of European consumers surveyed are persuaded to switch from paper to digital if they see 

Greenwashing

 The European paper, print and postal sector is estimated to be worth €7.8 billion1

 499 European* Service Providers have removed Greenwashing as a result of Two Sides engagement.

 The campaign has stopped Greenwashing statements being seen, annually, over 590 million times in 

Europe*.

 Total value of paper, print and mail preserved:  €44.7 million (est.)

 Greenwashing is a serious danger for our industry which, if left unchallenged, threatens the loss of €337 

million in Europe* 

 Employs over 3 million people in more than 120,000 European businesses

*Europe/European is EU+UK

1 Value of paper, print and postage for household bills and statements

Research in 2021, with consumer research organisation Censuswide, investigated the impacts of 
Greenwash on the European paper, print, and postal sector
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Greenwash – Not just bills 

and Statements

Pharmaledger

 Initiative from pharmaceutical companies to push 

product information leaflets on-line

 Two Sides success challenging the misleading 

environmental claims, which have been removed 
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Catalogues and advertising mail

• OBI – Large German retailer of DIY 

and homeware

• Communication that they will no 

longer produce catalogues and 

direct mail. Paper ‘not sustainable’ 

messages

• Engaged directly by Two Sides 

Germany, and supporting BVDM and 

VDMA associations, that these 

statements are misleading and 

Greenwashing

• Awaiting response but understand 

that OBI will continue to use print
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27th April: Today, Diageo announced the start of a programme to phase out the use of 183 million 

cardboard gift boxes from its premium Scotch portfolio around the world.

Every year, nearly five million tonnes of cardboard and paper is packaging waste in the UK alone, 

and despite its ability to be recycled, increased demand has led to cardboard shortages.

Changes to EU Packaging Waste Directive, to reduce secondary packaging, will lead 

to an increase of Greenwash messages in packaging
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Greenwash Update – End Q3 2022

Greenwash is a global activity 

 3341 Corporates researched

 2113 Companies engaged

 974 (630 Europe) have changed 

their messages

Press Release 25th October 2022
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Improving consumers’ 

perception of our 

products
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Love Paper advertising reach 240m+ consumers 

every year through print adverts

2022 to date

>1,350 adverts
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Love Paper messages reach 13m+ 

consumers this year through social 

media
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Helping Brands tell the sustainable 

story of their paper use

https://www.twosides.info/love-paper-logo-in-use/

https://www.twosides.info/love-paper-logo-in-use/
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Opportunity for Love Paper to increase consumer reach 

through Packaging

Supports the story that 

retailers are trying to tell
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Encourage our own industry 

to use the logo 
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Resources 
and 

Marketing Materials
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Myths and Facts Packaging Booklet
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1. Renewable Energy and Carbon Footprint

2. Paper Production and Sustainable Forests

3. Paper Recovery and Recycling

4. Paper’s Water Footprint

5. Paper Bags, The Natural Choice

6. What’s More Hygienic: Electronic Hand Dryers or 

Paper Towels?

7. Paper From Alternative Fibres

8. Greenwash 

9. Paper Packaging, The Natural Choice

10. Forest Benefits and Biodiversity 

All fact sheets updated in 2021 and will be updated 2023

Fact Sheets 
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Factographics + mini videos 

 20+ Factographics on the sustainability and 

attractiveness of paper and print media

 20 Mini Videos 

 Ideal for social media
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NEW Infographic

 Forests Help To Tackle Climate Change
Simple to refer to and easier to digest 

 Plan for more infographics on other important 

subjects for the industry

 Paper & The Circular Economy

 Paper & Biodiversity

 Paper Packaging, The Natural Choice

 Climate Change and Net Zero
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Expanding our reach……

 Portuguese language website, Myths 
and Facts and key facts sheets in 
development

 Mýty a Fakta - Working with Czech 
printing association to publish a Czech 
version

 New discussions with ASPAPEL to 
create Spanish materials

 Recognised that materials in Polish 
would be helpful
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Personalising Two Sides Tools

Personalised for 

members and 

supporters
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Trend Tracker 2023
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Trend Tracker Survey

 Biennial Research - Next to be published April 2023

 Will continue to explore and understand changing 

consumer preferences, perceptions, and attitudes 

towards print, paper and paper packaging

 Environmental Perceptions

 Reading Habits

 Packaging Preferences 

 Tissue – Funded by Tissue Sector

 Essential Two Sides has relevant consumer 

research
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Trend Tracker 2023

 Multi- Language report for Europe will be 

published in May 2023

 Webinar presentation and detailed results 

available to our members and industry 

stakeholders - including, for the wider regions 

of North America, South America and South 

Africa

 Will provide press releases and news content 

for Two Sides over 6 months
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Packaging
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Despite paper packaging being seen as part of the environmental solution to 

plastics, there will be a growing need to tell the sustainable story

Two Sides objectives;

 Grow our activity in packaging 

 Tackle misleading statements about packaging

 Develop Love Paper with packaging companies, brands and retailers to inform 

consumers on the sustainable nature of our products and their packaging choices

 Develop relevant facts, resources and messages for the industry to use

 Grow our membership and support from the packaging industry

Packaging Development
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Communications
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Consumers 

Focus
7 language websites

40,000 visitors p.a.

Regular e-newsletters

Active Social Media

Twitter

Facebook

Instagram

Love Paper 
Campaign

Communications Strategy

Business 

Professionals 

Focus
11 Language websites

190,000 visitors p.a.

Regular e-newsletters

Members resource area

Active Social Media

Twitter

Facebook

LinkedIn

230,000 Website Visitors  

19 million Social Media Reach

(annually)

Anti-
Greenwash 
Campaign

Resources 
& 

information 
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Two Sides and Love Paper Social Media

to reach 19 million Europeans

Main channels used

LinkedIn

Twitter

Facebook

Google

Love Paper 2022

Target Reach 

8,000,000

End Q3

9,640,000

121%

Two Sides 2022 

Target Reach 

4,400,000

End Q3

4,750,000

108%

2022 - Improve measurement 

and reporting
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Campaign Update

• Regular Campaign Updates inform members and stakeholders

• German and English

• Easy to read 4page A4 format

• EU version twice a year
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Can we help with 
Events & Training
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Actions following Euro-Graph changes 

 Establish funding intentions of remaining members

 Develop marketing and wider contacts within all Euro-Graph member companies

 Provide regular update on Two Sides activities by Email. Present an update at Euro-

Graph General Assembly meetings

 Ask Euro-Graph members to assist with packaging divisions’ support and upstream; 

pulp/equipment etc., participation

 Review stakeholder working groups

 Board

 Marketing Steering Group

 Sustainability Steering Group
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The paper industry is one of the biggest polluters in the 

world. Grinding down forests and swallowing 

unimaginable amounts of water, oh and don’t forget the 

tons of CO² emissions added to the mix. Needless to 

say it is in all our best interest to explore paper 

alternatives. Luckily, great alternatives are up for grabs.

More Deforestation (9 Billion Trees) 

– The Price of Plastic Paranoia

Heinz, Budweiser, Nestle, Coca Cola, Iceland, 

Asda, etc, etc. Every time I read of some major 

brand or supermarket replacing ‘Single Use Plastic’ 

with paper, board, or compostable alternatives, I 

think of my 2 year old granddaughter Jess (her 

photo) and the devastation these companies are 

causing to our planet, in the name of 

‘Environmental Progress’

 Leading NGOs are increasingly focused 

upon forest use and CO2 emissions

 Our industry's activities are being 

scrutinised

 The plastics industry is hitting back

 Communications are being scrutinised

We Are An Industry Under The Spotlight

Greenwashing har uppmärksammats stort av 

både varumärken och konsumenter det senaste 

året. Nu tilldelas kampanjen Svenska Skogen 

årets ”Svenska Greenwashpriset”: ”De gröna 

orden stämmer inte överens med handlingarna.”

(Greenwashing has received a lot of attention from 
both brands and consumers in the past year. Now the 
campaign Svenska Skogen is awarded this year's 
"Swedish Greenwash prize": "The green words do not 
match the actions.“)

Our Industry has been 
awarded this year’s 
Swedish Greenwash prize!

https://www.nationalflexible.co.uk/
https://paperontherocks.com/
https://www.worldwildlife.org/industries/pulp-and-paper
https://www.resume.se/marknadsforing/kampanj/kampanjen-svenska-skogen-tilldelas-greenwashing-pris/
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Our campaigns ensure that forest-based products will 

continue to be seen as the preferred and sustainable 

communication and packaging material

The impact upon the campaign from any loss of funding, 

and the change to the method of collection from the 

graphic sector, can only be assessed once the future 

funding and support is clear
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• Every year there are over 230,000 visitors to Two Sides websites and more than 1.5 million 

electronic newsletters are distributed

• Love Paper campaign European advertisements reach over 240 million people a year, worth 

an estimated €3.5 million advertising

• Social Media reaches 19 million European Consumers and Business Professionals every year

• Telling the great sustainability story of print and paper

Two Sides active in:

Australia and New Zealand

Europe

North America (USA and Canada)

South Africa

South America

Print and Paper, Attractive and Sustainable


